H&R Block, Netscape,
AccountantsWorld Deals

AOL Time Warner and Kansas City,
Mo.-based H&R Block Inc. have
announced an exclusive multi-year
alliance under which Block becomesthe
preferred tax services provider across
several AOL brands and launchesmarket-
ing across AOL Time Warner’s online,
on-air and print media.

H&R Block will also offer the AOL
service to its U.S. tax office clients, and
AOL Time Warner will offer H&R
Block’s tax services at special rates as a
benefit to its employees.

Services affected include Block’s
multiple tax services, including its online
tax prep services, TaxCut software, and
its national network of tax offices. Block
will be the exclusive provider of tax
preparation services and tax advice with-
in the Tax Centers of AOL, CompuServe,
Netscape.com, and MONEY.com, as
well as within AOL.COM and AOL’s
Digital City.

Block’s nationwide retail office net-
work will also promote AOL software.

A division of AOL also teamed with
AccountantsWorld to create an online
community and referral network for
accountants and small businesses.

Under the agreement, Hauppauge,
N.Y.-based AccountantsWorld will
become a Netscape Netbusiness “foun-
dation partner” for accounting and tax
services, providing tax and accounting
related content, tools, and services to
Netbusiness visitors.

‘Best’ Answer for Sage

The Irvine, Calif.-based Sage Group’s
US financial and time-tracking products
will share the common brand name of
Best effective January 1.

Products to be combined under the
Best name include MAS 90 and MAS
200, Enterprise Suite, Platinum for
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Windows by SSI, BusinessWorks,
DacEasy, Timeslips, Carpe Diem
Electronic Time Sheet, and TimeSheet
Professional.

The change comes in the wake of

last summer’s decision by a federal dis-
trict court in favor of QTI, a small soft-
ware company based in Dallas that has
operated a line of business software
packages and services under the Sage
name since 1992. The decision came as a
surprise conclusion to a long-running
lawsuit.

Sage added that the Peachtree and
One-Write Plus products will continue to
be marketed under the Peachtree brand,
with the Best brand name used as an
endorsement rather than as a major
branding element.

Twist on QB Advising

The San Francisco tirm of Shwiff, Levy &
Polo reports drawing in additional clients
for value-added services by offering short
QuickBooks (QB) tutorial sessions.

Though the tutorials are scaled back
during tax season, the firm typically does
a tutorial a week through the rest of the
year, charging $125 an hour. Tutorial
clients are mined through mailings to
local small businesses and professional
services firms, including real estate, law,
and architectural firms.

According to partner Howard
Shwiff, SLP offers one or two two-hour
sessions that cover all QB questions and
functions pertinent to the client, using the
client’s own information.

“You can’t make an accountant out
of someone in two hours, but when you
work with documents they’re familiar
with we just narrow the parameters. They
can walk out of there in two hours with a
diskette and they’re ready to go,” adds
founding partner Elizabeth Shwitf.

Typically, clients will call the firm to
say that they have QuickBooks on the
shelf but they’ve never used it, or it’s not

[J Net Tools

STANFORR 5\ ScHooL

SECURITIES CLASS ACTION CLEARINGHOUSE
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Classy Clearinghouse

http://securities.stanford.edu/

- The Stanford Securities Class Action

Clearinghouse is a handy click for
those who need to stay up on the
prosecution, defense, and settlement
of federal class action securities fraud
litigation. Identifies 1,222 issuers that
have been named in federal class
action securities fraud lawsuits.
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On the Docket
http://ustaxcourt.gov

The U.S. Tax Court's site has made
available information about docketed
cases. Users can search by docket
number or case name, may find names
and addresses of petitioners and
counsel, and may browse an index of
all case filings and court actions.






